
[image: image1.wmf]Findings of Young Persons Alcohol Consultation Questionnaire

Drink Alcohol 

63%

Do not drink 

alcohol

37%

Drink Alcohol 

Do not drink alcohol

              

Findings of 

Alcohol Questionnaire Data
February 2005

Sam Beetham – Project Assistant

Background:

Alcohol plays an important role in our society with over 90% of the adult population consuming alcohol (National Alcohol Harm Reduction Strategy 2004).  However it is the alcohol consumption prevalent amongst young people which arouses widespread and considerable concern locally, nationally and globally. The media portrayal of this issue is one of a ‘moral panic’, an ‘epidemic’ with the young people of Britain being labelled as some of the worst binge drinkers in Europe (ESPAD 2004). In 2004 the Government delivered its long awaited National Harm Reduction Strategy which identified young people as a ‘vulnerable group’ who require particular attention. 

In anticipation of the Government’s strategy Lancashire County Council and Lancashire Children’s Fund commissioned a strategic multi-agency project to enable agencies across Lancashire to be well placed to respond to future alcohol policy developments. One of the aims of the Alcohol - Protecting Children and Improving Communities project is to establish a Lancashire countywide high profile campaign in order to raise awareness of the impact of alcohol upon the life chances of young people and of the resultant impacts upon local communities. 

The project has undertaken a countywide alcohol consultation exercise with young people. The main aims of this consultation were:

· To provide an up-to-date general countywide snapshot of the views and experiences of alcohol use in the context of young peoples lifestyles 

(9-13).


· To analyse the collected data in order to inform future alcohol awareness marketing strategies and campaigns for Lancashire.

The Study:

An initial mapping exercise in the form of a quantitative study was undertaken. Around a 1,000 young people were approached to participate in this exercise.

The young peoples views were recorded through a questionnaire which was designed with input from a young persons focus group (see Appendix 1 -Alcohol Questionnaire). The project mainly targeted pupils aged between 9 and 13 although a small group of 50 young people aged between 14 –16 did complete the questionnaire. 

There were constraints of resources, time and access placed upon the project. Therefore the following results present a representative sample of Lancashire rather than an in depth study of each district within Lancashire.

The data was representative of the following districts; Burnley, Fylde, Hyndburn, Preston and West Lancashire. These districts were chosen in an attempt to geographically cover the district of Lancashire. Although Burnley and Preston were specifically targeted, as they are known as particular ‘hot spots’ for underage drinking (information provided by test purchase figures received from Trading Standards and Lancashire Constabulary).  The sample consists of 2 primary schools and 3 high schools thus ensuring that the data covers ages ranging from 9-13 (this is in line with the parameters of Children’s Fund 5-13). The schools were selected on a basis of contacts supplied by Lancashire Education Advisory department. 

The questionnaire was completed in an informal setting preceded by an alcohol awareness raising session. Consent for participation in the exercise was gained informally, all data was anonymised, and the outcomes of the research were fully explained to the participants. There was an overall response rate of 81%. 

It has been acknowledged in nationwide research studies that the gathering of accurate information regarding young peoples attitudes and behaviours towards drinking is difficult (Newburn and Shiner 2000). The project is aware that attempts to quantify young peoples drinking has often been hindered by under-reporting and faulty recall. Although there is evidence to support the reliability of self-report methods (Brain & Parker 1997). However this study does appear to reflect the national picture in many aspects.

Introduction:

Influences supporting and encouraging alcohol use in Britain are powerful and widespread. These influences can be seen at both the personal level including peer pressure and also at an environmental level, the social norms and cultural aspects of alcohol use in Britain. The social and cultural aspects of alcohol use, in particular the impacts of alcohol advertising and education and awareness issues have been highlighted in the Governments alcohol strategy. 

The influence of parents and peers on young people’s drinking has provided an important focus for research in Britain.  As young peoples contact with alcohol typically begins well before they reach their teens it has been described as ‘ a normal part of socialisation within the home’ (Wright 1999). Research undertaken in 1998 by Adolescent Drinking and Family Life Study in Europe found that there was a strong relationship between parental attitudes to alcohol and teenage drinking. English parents in particular were found to be far more permissive than parents in other European countries. There is considerable descriptive data on young peoples drinking but much less is known about why British young people drink, the place and meaning of alcohol in young peoples lives and the social contexts for drinking (Wright 1999). 

In the absence of a national public health campaign it is important to address the issues of sensible drinking throughout the whole of society. Although the underlying logic of current policy as reflected in the National Alcohol Harm Reduction Strategy is one of ‘pathologising’ alcohol related harm as a problem of a small ‘dysfunctional minority’ which includes young people, rather than a general population-wide harm reduction strategy. What is needed is an holistic approach involving not just young people but the whole community and a variety of agencies to participate in social prevention interventions. The project felt that it was important to undertake a consultation exercise in order to ensure that any messages or themes identified through this process would be relevant and impactive to a social alcohol awareness strategy for Lancashire.

Overview of Analysis of Data

National data shows that

“The quantity of alcohol consumed by young people has doubled over the last 10 years from 5.3 units to 10.4 units per week” (Department of Health 2001)

Our study showed that 63% of Lancashire’s young people questioned admitted to drinking alcohol (Figure 1). This ranged from a one off tasting of alcohol to occasional drinking and more regular increased levels of drinking. Figures showed around 129 of these young people, reported drinking on a weekly basis (Figure 2). The majority of the young people questioned drank on average between 1-2 alcoholic drinks in one particular drinking session (Figure 3). It is difficult from our study to estimate how many actual units of alcohol were consumed weekly by the respondents.

Figure 1
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Figure 3:
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Age- Related Progression

National research shows that there is an age-related progression observed in patterns of alcohol consumption in young people. This has also been found to apply to both the location and types of alcohol consumed. Research shows that the youngest drinkers major source of alcohol is from the home but as they get older their places of drinking shifts to other venues such as parties and pubs. Young peoples experiences with alcohol vary sharply with age and the notion of transitions into adulthood provides a useful lens through which young peoples drinking can be considered (Pavis et al 1997).  Honess et al (2000) suggested that drinking is as much ‘young people’ behaviour as ‘adult behaviour’ the importance of a transitions framework is evident in the way that young people characterise the place of alcohol in their lives. The importance of transitions in relation to young peoples drinking is evident in much of the current quantitative data.

The consultation exercise encompassed views from ages ranging for 9-16. The following key themes and figures were identified for each specific age range. The project were particularly interested to find out the reasons for young peoples drinking/not drinking and where young people would get advice or information about alcohol from.

Summary of 9 year olds

General

Of the young people questioned eighteen of them were aged 9, there were 13 males and 5 females. Ten of the young people said that they did not drink alcohol, out of the 8 that drank 1 was female and 7 were male.

Reasons for not drinking

The participants were asked to list their reasons for not drinking. There was a list of options provided and also the option for them to add their own reasons (see Questionnaire Appendix 1). The top three responses from this age group were: 


1. It is against the law

5 responses

2. It damages health

4 responses

3. Don’t like the taste

2 responses


The participants were asked to list their reasons for drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were: 


1. Like the taste


2 responses

2. Cos its nice / good

2 responses

3. On special occasions

1 response
The participants were asked were they would go for help or advice about alcohol. A range of options were provided and also the option for them to add their own reasons. The top three responses were:

1. Parents


11 responses

2. School nurse

4 responses

3. Friends


2 responses
Summary of Age 10

General

Of the young people who responded 110 young people were aged 10. There  were 51 Males  and 57 females.  Of the 70 who said they did not drink 34 were males and 24 females.  Of the 40 that drink alcohol there were 17 males and 23 females.

The participants were asked to list their reasons for not drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were: 


1. Damage health




50 responses

2. Against the law




15 responses

3. Don’t think it is cool / against religion

6 responses
The participants were asked to list their reasons for drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were: 


1. Like the taste

13 responses

2. to have fun /its good
9 responses

3. special occasions

8 responses
The participants were asked were they would go for help or advice about alcohol. A range of options were provided and also the option for them to add their own reasons. The top three responses were:


1. Parents



60 responses

2. Friends/Phone help lines

22 responses

3. School nurse


19 responses
Summary of Age 11

General

Of the young people that responded 175 were age 11, 84 were male and 86 were female. Out of the 104 that said they did not drink alcohol 51 were male and 48  female.  Out of the 71 that said they drank alcohol 38 of these were female, and 33 male.

The participants were asked to list their reasons for not drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were: 


1. Damage health

92 responses

2. Against the law

22 responses

3. don’t think it is cool
15 responses
The participants were asked to list their reasons for drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were:

1. Like the taste


20 responses

2. Special occasions


15 responses

3. To have fun/its good/nice
13 responses
The participants were asked were they would go for help or advice about alcohol. A range of options were provided and also the option for them to add their own reasons. The top three responses were:


1. Parents


105 responses

2. Phone help lines

31 responses

3. School nurse

30 responses

Summary of Age 12

General

Of the young people that responded 169 of them were 12 year olds. There were 63 males and 95 females.

114 said they drank alcohol, 46 of these were male and 62 female. 

55 said they did not drink alcohol, 17 of these were male and 33 female.

The participants were asked to list their reasons for not drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were: 

1. Don’t like the taste 
25 responses

2. Damage health

19 responses
3. Against the law

9 responses
The participants were asked to list their reasons for drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were:


1. Like the taste



36 responses



2. Cos its good/nice/fun /enjoy it

20 responses


3. Special occasions



14 responses
The participants were asked were they would go for help or advice about alcohol. A range of options were provided and also the option for them to add their own reasons. The top three responses were:

1. Parents


128 responses

2. Phone help lines

36 responses

3. Friends


25 responses

Summary of Age 13

General

Of the young people that responded 200 were aged 13, 87 of these were male and 105 were female. 

152 said they drank alcohol, 64 of these were male and 88 were female. 

48 said they didn’t drink alcohol, 30 of these were male and 18 were female.

The participants were asked to list their reasons for not drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were:

1. Damage health

27 responses

2. Against the law

11 responses

3. Don’t like the taste
8 responses
The participants were asked to list their reasons for drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were:

1. To have fun/its good/its nice/like it
42 responses

2. Like the taste



23 responses

3. cos my mates do



19 responses
The participants were asked were they would go for help or advice about alcohol. A range of options were provided and also the option for them to add their own reasons. The top three responses were:

1. Parents


131 responses

2. Phone help lines

43 responses

3. friends/school nurse
42 responses
Summary of 0ver 13’s (14-16 year olds)

General

Of the young people that responded 50 were aged between 14-16, 16 of these were male and 32 female.

45 said that they did drink alcohol, 15 of these were male and 28 female

5 said they do not drink alcohol, 1 of these was male and 3 were females.

The participants were asked to list their reasons for not drinking. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were:

1. Don’t like the taste




2 responses

2. Can’t get hold of it, against the law, 


1 response

damage health, don’t think it is cool, religion

1 response
The participants were asked to list their reasons for drinking alcohol. There was a list of options provided and also the option for them to add their own reasons. The top three responses from this age group were:

1. Have a laugh/fun/good time



19 responses

2. To relax when stressed




5 responses

3. Taste nice/ Something to do / to get drunk

3 responses
The participants were asked were they would go for help or advice about alcohol. A range of options were provided and also the option for them to add their own reasons. The top three responses were:

1. Parents


34 responses

2. Phone help lines 

20 responses

3. Friends


16 responses
Summary:

Where and with whom young people drink

Who young people drink with and where they drink are heavily intertwined and have been identified as important influences on the meanings that young people attach to their behaviour (Honess et al 2000, Pavis et al 1997). While young people are generally introduced to alcohol by their parents in the home, they tend to go on to drink with friends in other places at around 13-14 and begin drinking in pubs from about the age of 14-15 (Wright 1999). Drinking with peers in ‘uncontrolled’ settings is often associated with dangers and risks (Forsyth and Barnard 2000) although many commentators are clear that the move into independent drinking is a key part of the process by which most young people learn .

Our study reflects these national findings in that 370 respondents drank at home, 155 drank at friends houses whilst 262 drank in outdoor areas including parks and on the streets see Figure 4.

Figure 4
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What are young people drinking?

What young people drink has emerged as a key focus for research, which reflects important changes in the way that alcoholic drinks are marketed to young people. It has been suggested that the 1990s has witnessed a diversification of the drinks market as concerted efforts by the drinks industry to exploit the youth market (Newburn & Shiner 2001). The emergence of alcopops which are characterised by high alcohol strength has stimulated particular concern because of the belief that they appeal particularly to young people (Brain and Parker 1997, Hughes et al 1997).

Our study found that the most popular drink consumed by young people overall was alcopops. The popularity of alcopops was also reflected in reasons why young people drank, with 149 children stating they drank because of the pleasant taste of alcohol (Figure 5). Typical responses included:

“because alcopops tastes nice”

“because it tastes better than normal pop”

“they have different flavours that you don’t get in non-alcoholic drinks”
A range of studies indicate that alcopops are at their most popular among drinkers in their mid-teens but that unlike other drinks they become less popular as young people get older (Goddard 1997a.) Hughes et al (1997) note that the attitudes of 12-17 year olds towards designer drinks varied quite distinctly with age and this reflected attitudes towards, and motivations for drinking. The popularity of these drinks peaked between the ages of 13 and 16, while more conventional drinks became consistently more popular with age. 

Wright (1999) states that it is unclear whether designer drinks and alcopops encourage more young people to start drinking or to increase their levels of consumption, or whether they simply shape the choices of existing drinkers. Although alcopops and designer drinks have emerged as an important part of young peoples drinking repertoires it has been noted that they have not displaced the more traditional drinks such as beer, lager and cider. These remain the primary focus of young peoples drinking and alcopops are typically consumed within the context of fairly extensive repertoires (Goddard 1997)

Our findings are shown below in relation to the ages of respondents. From ages 10 – 13 alcopops was the overwhelming favourite choice.  In the 9 year old category alcopops was not mentioned. This may be explained by the fact that out of the 8 that said they drank alcohol that the majority of these drank their alcohol at home and mostly at special occasions, family events. This may suggest that they are drinking the types of alcohol that their parents are drinking rather than actively choosing a preferred drink. In the 14-16 category the overwhelming popularity of alcopops is considerably reduced with spirits coming a very close second. It is interesting to note that the 14-16 year old respondents generally chose a range of drinks with alcopops being one of these options rather than the sole option.

Summary of Drinks Consumed

Age 9 

	Wine
	4

	Lager
	4

	Cider
	2

	Spirits
	2

	Alcopops
	0


Age 10

	Alcopops
	22

	Wine
	9

	Lager
	8

	Cider
	6

	Spirits
	5


Age 11

	Alcopops
	42

	Wine
	20

	Lager
	16

	Cider
	7

	Spirits
	5


Age 12

	Alcopops
	63

	Lager
	31

	Spirits
	29

	Wine
	23

	Cider
	14


Age 13

	Alcopops
	124

	Spirits
	61

	Lager
	54

	Wine
	34

	Cider
	30


Age 14-16

	Alcopops
	33

	Spirits
	27

	Lager
	19

	Wine
	8

	Cider
	4


Figure 5:
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OVERVIEW AND COMMENTARY:

The general picture of the sample is one of young people starting to experiment with alcohol around the age of 10 years old. This drinking mainly takes place within the safety of the family environment (see Figure 4). The majority of the young people have tried alcohol but very few were drinking more than once a week, with 54 of the respondents admitted to drinking every day or every few days (see Figure 2). The drinking of alcohol is often associated with the desire to move on from childhood status and indicators of peer pressures. A common response when asked why they like to drink alcohol was 

“it’s cool and it makes you feel grown up and everybody does it “

The role of parents in young peoples drinking behaviour is complex. Some respondents stated that their parents were against drinking, particularly amongst the Asian British population, this prevented them from drinking alcohol themselves. However it can be seen from the results shown in Figure 4 that the home environment is were most drinking takes place with the permission of parents at family celebrations or events (see Appendix 2 for more details). 

“I drink with my mum”

A survey undertaken by researchers at the University of Portsmouth found that English parents are far more permissive in their attitude to underage drinking than parents in Norway, France and Spain. In England, 40% of parents surveyed were unlikely to be strict about underage drinking. The research undertaken by Adolescent Drinking and Family Life Study in Europe found that there was a strong relationship between parental attitudes to alcohol and teenage drinking. This suggests a need for parents to be the focus of education campaigns. In our study it was revealed that the main source from which young people would seek help or advice about alcohol was from their parents see Figure 6 below.
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In ‘Underage Drinking: Findings from 1998-99 Youth Lifestyles Survey’ it was found that parents provided much of the alcohol consumed especially for those aged 12-15, 62 % of these young people acquired their alcohol from this source. 

Figure 7
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In our study we also found that 62% of young people gain access to alcohol is from the home/parents (Figure 7).  The study’s findings suggests that parental drinking may have a strong influence over their children’s drinking. It shows the importance of parents as role models for their children, placing an emphasis upon parents to encourage sensible drinking messages. This in turn suggests that alcohol education could usefully be directed at parents as well as at the young people themselves. Foxcroft and Lowe (1992) in  ‘The role of the family in adolescent alcohol abuse – Journal of Adolescence’ argue strongly that the family remains the key influence in determining teenage attitudes to alcohol. This appears to be a significant area upon which a future marketing campaign could be focused upon.

Previous health education research shows that attitudes of young people, under the age of 10, towards alcohol are mainly negative with a vague awareness of health issues. Research shows as they get older and begin to drink more their attitudes and behaviours change. Our study showed that 291 of the respondents felt that alcohol had no personal impact upon themselves. However the most common reason noted for young people choosing not to drink alcohol was the impact upon health, the majority of these 176,came from the younger age groups. As attitudes change with age and as drinking increases with age it seem unwise to attempt to develop a marketing strategy that encompasses different age ranges, attitudes and behaviours. 

One possible focus for a marketing campaign would be to target and focus upon the 9 to 10 year olds. This would enable attitudes and behaviours to be influenced at an early stage and in particular to educate them specifically about the consumption of alcopops which appears to be a major influence upon young people nationally and locally.

Summary:

In line with the aims of the consultation we have provided a snapshot view of attitudes that young people have towards the use of alcohol. Whilst not wholly statistically accurate the data derived is of significant value. We have drawn a number of conclusions including:

· targeting of parents in future alcohol awareness marketing campaigns

· and the targeting of young people below the age of 10, before they formulate their ideas and attitudes in regard to alcohol use.

APPENDIX 1
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Do u drink alcohol?  

Yes

  

 

   

       

Sometimes   

       

No

 

      

(If u answered No please go to question 11  )

 

 

 

2.

If u do drink what

 do u like 2 drink? 

 

 

Wine

 

              

Lager

 

  

 

        

Cider

 

   

 

         

Spirits

 

 

 

         

Alcopops

 

 

 

 

 

 

 

3.

Why do u like 2 drink alcohol?  please tell us why e.g. It’s co

ol

 

,my friends do it

 

 

 

4.

When did u have your 1st drink?   

Age

 

 

 

5.

Do u drink? 

 

         

Every day

 

         

 

            

Every few days

 

 

 

            

Weekly

 

 

            

     

Monthly

 

 

                           

 

At family occasions

 

          

 

            

When I am feelin sad

 

    

 

            

When I am feelin happy

 

 

 

6.

How many d

rinks do u usually drink at any one time?

 

 

1

-

2

 

      

         

3

-

4

 

          

    

5

-

6

 

  

           

6 or more

 

 

 

7.

Where do u drink?

 

 

            

On the streets

 

  

 

            

At home

 

           

       

At friends house

 

 

 

                           

 

            

On the park

 

      

 

            

Other

 

 

 

8.

How do u get hold of alcoholic drinks?    

Buy it myself

 

           

 

            

   

From older friends

 

      

 

            

 

            

 

                           

 

            

 

            

 

            

 

            

 

            

 

            

 

            

 

            

 

            

 

            

 

            

 

                           

 

            

 

            

       

From home/parents

 

 

 

            

  

Get a stranger to buy 4 me

 

 

 

9.

How does alcohol 

affect u? 

 

           

Have been sick

 

 

 

        

Fallen over

 

     

 

        

Doesn’t affect me

 

 

 

                   

 

         

 

        

Can’t remember saying or doing stuff

 

 

 

                   

 

         

 

        

Got into trouble with fri

ends / adult

 

 

 

                   

 

         

 

        

Done something stupid or embarrassing

 

 

 

 

 

 

 

                                

     

 

            

 

            

              

How does it make you feel ?

 

     

 

 

A

l

C

o

H

o

L 

Q

u

E

s

T

i

O

n

N

a

I

r

 

E

  

 

Please tick a box u may tick more than one
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Which parts of your body does alcohol affect?

 

 

Brain

 

                    

 

            

Liver

 

     

 

            

 

            

Heart

 

   

 

            

 

            

Stomach

 

 

11

Why do u choose not to drink alcohol?

 

 

Don’t like the taste

 

           

 

            

 

            

Don’t like the effect it has on me

 

 

I know it could damage my health

 

    

 

            

I think it is un

-

cool

 

 

It is again

st the law

 

          

 

            

 

            

Can’t get hold of it

 

 

Other

 

 

 

 

 

12

If u had a problem with alcohol would u know where to get help?

 

 

          Yes

 

             

  No

 

 

 

13

Where would u get help or advice from 

 

 

Friends

 

                

 

            

Parents

 

 

 

            

 

            

School Nurse

 

     

 

 

Internet

 

              

 

            

Phone help lines

 

 

 

 

Other

 

 

 

 

 

 

 

 

 

 

                                

     

 

 

 

                                

     

Male

 

     

 

            

 

            

 

            

 

            

Female

 

 

 

14

How old r u?

 

         

10

 

        

 

            

11

 

         

 

            

12

 

        

 

            

13

 

 

15

Which school do u go 2?

 

 

A

l

C

o

H

o

L 

Q

u

E

s

T

i

O

n
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E
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