Application to The Drinkaware Trust
Proposal

To run a themed drink safely harm reduction campaign in {insert borough} to coincide with the World Cup in June 2006.

We will produce and distribute: -

{insert} Beer mats

{insert} Posters

These will feature themed drink safe messages for the world cup. These will be distributed free of charge to all sports bars and pubs planning to show world cup football matches. Posters will be distributed free of charge to all off sale licensed premises via the borough licensing department and sports shops selling national football strips. 

All materials will feature the logos from {insert} and The Drinkaware Trust.

Messages will consist of standard and routinely evaluated harm reduction messages such as ‘Tips for a good night out’ from the Think Safe, Drink Safe campaign applied directly to the world cup. 

Rationale
Single session heavy drinking in town centre venues contributes to

· Town centre violence and disorder

· A significant burden on local A&E resources (35% in total but rising to 70% at peak times) 

· Potentially serious health consequence for those concerned (accidents and injuries, alcohol poisoning, contributing to longer term health problems). 

As part of well run night time economies campaigns to encourage responsible drinking can play an important part in reducing alcohol associated harm (see for example Manchester City Safe). The world cup will inevitably see an increase in licensed venue use and hence a potential increase in problems. This initiative is designed to compliment local policing and licensing operations to minimise the impact of this increase and provide safe, enjoyable environments for people to enjoy this major international sporting event. The cosmopolitan population of {insert borough} lends itself to the international aspect of such events with populations from a number of competing nations resident locally.

Monitoring and Evaluation

We will record uptake of materials to venues thus,

· number of partaking venues

· quantity of materials distributed to each venue

We will conduct {insert number} evaluation interviews in relevant local pubs to assess:

· whether or not people have seen/noticed the campaign

· whether or not people perceive the campaign as relevant

· whether or not it makes them think about their own drinking

This will involve interviewing people in {insert number} pubs and {insert number} off licences in the borough whilst the campaign is ongoing.

Costs

Design costs







£500.00

5000 Beer mats (94 x 94 mm, full colour, double sided)

£650.00

10,000 Beer mats (94 x 94 mm, full colour, double sided)

£790.00

20,000 Beer mats (94 x 94 mm, full colour, double sided)

£890.00

500 A2 full colour posters





£453.00

1000 A2 full colour posters





£501.00

2000 A2 full colour posters





£597.00

TOTAL





Max

£1987.00








Min

£1603.00
Notes on bid template
This is fairly straight forward to use. Simply, insert the name of your borough where appropriate and select the quantities/price which best suits you from the options given and alter the bid price accordingly. Costs are based on up to date quotations from:

Beer mats: from Thirstys Co. Ltd contact details from: www.thirstys.co.uk 

Posters: Cross Design and Print, contact 020 8312 5777

People may of course find their own contractors.

The monitoring/evaluation section you may wish to change and of course you can beef up the entire proposal by making it more local.

If successful we will be developing a resource in Greenwich which we will probably be willing to share with other boroughs (subject to our Communications team agreeing) and thus you can delete the design elements.

Delete this page and email the full bid to:

alaw@drinkawaretrust.org.uk
